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Today’s Roadmap

• How to plan my digital marketing campaign?

• Who is my target audience/environment?

• What’s a digital marketing mix?

• What’s content marketing?

• How do I engage my students and community?

• How do I know if my plan is successful?

• What’s all the buzz about AI? What’s next?



Have a Plan Before You Start Running

• Business / Marketing goals

• Positioning / Messaging

• Competitive Analysis

• Target Audiences / Personas

• Marketing Strategy

• Tactics

• Budget (5% to maintain 10% to grow)

• Timeline and roles

• Metrics / KPI’s



Perform a SWOT Analysis



Social Metrics



Understand How Digital Fits the Plan

Source:cmosurvey.org



Define Your Audience and Messaging



Define Your Audience and Messaging

Source: Think With Google



Videos Don’t Have to Be Expensive

Watch Video

https://www.youtube.com/watch?v=KDLfbVh1csU​


List the Tactics You Will Use

• Social Media (Organic and Paid)

• Search Engines (SEO and Google Ads)

• Email Marketing and Automation

• Content Marketing (Blogs, Video, Podcasts, Ebooks)

• User Testing

• Analytics

Website: (Brand, tone, dev issues to avoid / load time and HTTPS are paramount) 

• TV

• Radio

• Print

• Outdoor

Traditional

Digital



Top Traffic Channels VS. General Distribution



Optimize for All Top Traffic Sources



What is Content Marketing?

Blogging, podcasting, videos, ebooks, infographics, 

photo galleries, webinars…

• SEO

• Social Media

• Paid search / social to promote content

• Email Marketing to promote content

• PR / Guest Posting

• Getting links from influencers to content

• Conversion Optimization using content 

• Tracking ROI – Analytics



Pick Content Formats

• Blog Posts 

• Videos

• Podcasts

• Images

• Infographics

• Press Releases

• Social Media Posts for Events

• School Event Newsletters 

• LED Sign Messages



Blogs



Videos



Podcasts



Images



EBooks



Infographics



Press Releases



Social Media Posts for Events



campussuite.com

School Event Newsletters



Have a Plan to Get Important Messages Out

Monument Signs

Changeable Letter Signs

Digital LED Signs

Indoor Scoreboards / Video Walls



LED Sign Messages



LED Sign Messages



Have a Plan to Get Important Messages Out



Social Media / Mobile Messaging 

Twitter, Facebook, Instagram

Instant Messaging 

Snapchat

Website Alert Tools 

Hello Bar from Neil Patel installs easily 

at the top of the site

Content Management Systems 

Chat bots

Have a Plan to Get Important Messages Out



Use Multimedia for Events and Fundraisers

Digital Options SignCommand Learning Graphics



Protect Referrals and Your Brand



Stimulate Referrals



Track Results - TAKE ACTION from Data



Keep Evolving as Tactics Quickly Change



• Artificial Intelligence (AI) 

• Voice Search

• Internet of Things (IoT)

• Video 

• Apple Pay

The Future of Marketing



Takeaways

1. Defining goals is as important as tying your shoes

2. Don’t leap into tactics merely based on trends

3. Content is the energy food for your journey 

4. Test your shoes before the big event  

5. Train regularly 

Remember that marketing is a marathon, not a sprint. 

Most importantly, stick to the roadmap and to the things 

that will have the highest impact. 
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