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Today’s Roadmap

How to plan my digital marketing campaign?
Who is my target audience/environment?
What's a digital marketing mix?

What's content marketing?

How do | engage my students and community?
How do | know if my plan is successful?
What's all the buzz about Al? What's next?
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Have a Plan Before You Start Running

Business / Marketing goals
Positioning / Messaging

Competitive Analysis

Target Audiences / Personas
Marketing Strategy

Tactics

Budget (5% to maintain 10% to grow)
Timeline and roles

Metrics / KPI's
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Perform a SWOT Analysis

H H
ADBLY 1o Smmsms Aby WEAKNESSES
exploit address

: Value to the business N : Risk to the business E

H H
oA OPPORTUNITIES EDity D THREATS
exploit address

Potential attractiveness i < Severity to the businass
to the business

USING A SWOT ANALYSIS TO GATHER
AND ASSESS INFORMATION
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Social Metrics

Comparison with competitors .

Audience Activity Engagement Sortby:  Total audience

calarts.org ——— 63,361

francisparker.org _l‘ 3,857

museumschool.org _ 1,188

B racebook [ Twitter [JJ YouTube [} Google+
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Percent change in digital vs. non-digital spending over the next 5 years
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Understand How Digital Fits the Plan

Current
% Non-digital spending

5

Next 5 years
m % Digital spending
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Industry Insight: B2B
Service firms and those
with revenues <$25 million
plan to be the most digital,
at 61% in the next five
years. By industry,
Communications/Media
expects to be 71% digital
over the same time frame.

Source:cmosurvey.org



Define Your Audience and Messaging

GENERATION AGE
IN 2019

Born 1997- Generation Z
ages 22 & under¥*
- Born1981-96 Millennials
ages 23-38

Born 1965-80 Generation X
ages 39-54

| Bomissces Boomers
ages 55-73

Born 1928-45 Silent
ages 74-91

1920 1940 1960 1980 2000 2020

*No chronological endpoint has been set for this group. Generation Z age ranges vary by analysis.

PEW RESEARCH CENTER
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Define Your Audience and Messaging

80*

g of prospective students who planned to attend an
online university said that watching an online

video influenced their application.

Source: Think With Google
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Videos Don’t Have to Be Expensive

‘faceboole SNEAKERG

Pl o) 0:51/402

WHERE TO BUY SNEAKERS!

661,829 views e 10K &1 243 & SHARE =} SAVE e

Watch Video
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https://www.youtube.com/watch?v=KDLfbVh1csU​

List the Tactics You Will Use

Traditional

e TV
 Radio

*  Print

* Qutdoor

Digital

Social Media (Organic and Paid)

« Search Engines (SEO and Google Ads)

« Email Marketing and Automation

« Content Marketing (Blogs, Video, Podcasts, Ebooks)

* User Testing
* Analytics

Website: (Brand, tone, dev issues to avoid / load time and HTTPS are paramount)
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Top Traffic Channels VS. General Distribution

“conductor

WEB VISIT CHANNEL
DISTRIBUTION £

BY CHANNEL

2%

® Organic Search

» Direct

» Referral (w/o Social)
m Paid Search

u Social
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Optimize for All Top Traffic Sources

Traffic Sources ® ¢ SimilarWeb

[ on desktop

100.00%
0.00% 0.00% I 0.00% 0.00% 0.00%
c wa Q, ST} . =
Direct Referrals Search social Mail Display
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What is Content Marketing?

Blogging, podcasting, videos, ebooks, infographics,
photo galleries, webinars...

« SEO

« Social Media

« Paid search / social to promote content
« Emalil Marketing to promote content

« PR/ Guest Posting

e Getting links from influencers to content
« Conversion Optimization using content

« Tracking ROI — Analytics
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Pick Content Formats

Blog Posts

Videos

Podcasts

Images

Infographics

Press Releases

Social Media Posts for Events
School Event Newsletters
LED Sign Messages
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A\

ENJOYING LIFE
oNE MILE AT A TIME/

100 Blog Post Ideas for Running & Fitness Bloggers

by LAURA BOWERS on JANUARY 10, 2017
in BLOGGING TIPS, GOALS & MOTIVATION, RUNDISNEY
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Videos

| > »l o) 000/447

Travis Scott Air Jordan 1 - The Shoe of the Year?
19,690 views iy 781 & 22

5 StewartSigns

AN EBSCO COMPANY



Let's Talk iOS

iDownloadBlog.com
ATHLETES e’
UNFILTERED Subscribed

Continue Listening
222: Hitting some sweet ramps

My Episodes

MONDAY

222: Hitting some sweet ramps

« 49 min left
An eclectic episode about how to get extra
lives on HQ, iPhone bugs, CES gadgets,...

JANUARY 8
221: Really really extravagant

Despite major technical difficulties, this
episode came to life! Listen to Cody and
Sebastien talk about the battery of pro...

JANUARY 1
220: The fit and the feel of it

As the new year begins, Cody and

M 222: Hitting some sw...

> E

Library

Podcasts

ATHLETES
UNFILTERED

222: Hitting some sweet ramps

Let's Talk iOS — January 15, 2018

n o

5
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iPhone
222: Hitting some sweetr @
Let's Talk iOS — January 1¢




9 More images for marathon running Report images
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EBooks

D &

Narathon
Running

SNEAKERS

Fashion,

Full of 100 Tips to
Running a Marathon

\/ v First thing to do to ' \
a n prepare for the race » &
'y
" Simple way to make . oul
the gruelingrunfun A

- Quick tip to beat
Yuniya Kawamura post-race blues
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Infographics

T/‘ A Look at the 7 Most -
_ Common Running Injuries
ﬁ 0D % e

On average, every 100 hours 1 running injury, g
of running
5-10%
',, The average runner loses O of their year’s
\ workouts due toinjury.

50%
Only O of running injuries are new, the

other half are recurring.
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Press Releases

8™ EDITION

7 - SEP - 2019

PATAGONIA - CHILE

3rd October 2014

Matthew Flaherty breaks 63 km record at the 3R° PATAGONIAN INTERNATIONAL MARATHON

« 3" The third edition of the Patagonian International Marathon featured 980 runners from 31 countries around the world running in four race distances:
ultramarathon 63km, marathon 42km, half-marathon 21km, and a 10km distance race.

« Matthew Flaherty of the United States broke the 63k distance record with a time of 04:19:17.2, 5 minutes faster than previous record holder South African Ryan
Sandes’ time of 4:24:28.

« The 21km race distance finished in superb fashion, as the top three male racers all finished within ten minutes of each other, with Benjamin Maturana Tamargo
of Chile claiming first place in a time of 01:18:45.9.

Torres del Paine, September 27, 2014 — The third edition of the Patagonian International Marathon officially came to an end last Saturday on a spectacular day in the
majestic Torres del Paine National Park, recently voted as an eighth wonder of the world and located in Chile’s extreme south, the Magellan and Antarctic region. The event,
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Social Media Posts for Events

Patagonian International Marathon L
February 18 at 8:41 AM - @

PATAGONIAN INTERNATIONAL MARATHON® / Patagénia - Chile
8% Edicao: 7 de Setembro, 2019

42K-21K-10K

Inscreva-se agora: www.patagonianinternationalmarathon.com!...
See More

See Translation

pATAGOl\JlAN
MARATHON

PROVIDENCGA DF LA TIMA CSPORANTZA @
PATAGONIA - CHILE

oo;o; 284 26 Comments 47 Shares 31K Views

o Like () Comment > Share < Buffer §~
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School Event Newsletters

/ ™
( : )
* o "
J |- . 927AM 1O 53% mE
1of2 WV
i From: Bob Smith Hide
To: Steve Williams -

| Now Reading Program for 1st Grade
February 26, 2014 at 10:23 PM

Dear John,

As winter appracches us, there wil be
several changes at all of the schools

campussuite.com
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Have a Plan to Get Important Messages Out

Monument Signs Digital LED Signs

Changeable Letter Signs Indoor Scoreboards / Video Walls

i
o
‘
\

AL [
s

.\‘HDDLE“ZP}; » SCHOOL

" WELCOME BACK| || e g
FUNDRAISERS BEGIN 9/ — S0 15

__SIGN LP TODAY!
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LED Sign Messages

YOUR SCHOOL YOUR SCHOOL
NAME HERE NAME HERE

{IBIG i | . 1PROMTICKETS




LED Sign Messages

YOUR SCHOOL YOUR SCHOOL
NAME HERE NAME HERE

SIHN ”P F”R a“ '} '. PC'RETBﬁICETﬁFi)jITHSEE

WA TERPOLO’




Have a Plan to Get Important Messages Out

$12.00

510.25
510,00

SB.77

56.98
5599
£4.54
5226
i : i i , [

Broadcast TV Syndication TV Magazines Cable TV Radioc Outdoor Your Sign

SR.O00 -

S6.00

54.00

52.00 <
20,00
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Have a Plan to Get Important Messages Out

Social Media / Mobile Messaging
Twitter, Facebook, Instagram
Instant Messaging

Snapchat

Website Alert Tools

Hello Bar from Neil Patel installs easily

at the top of the site

Content Management Systems
Chat bots
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Use Multimedia for Events and Fundraisers

Digital Options SignCommand Learning Graphics
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Protect Referrals and Your Brand

san diego private schools reviews -!z Q
e Maranatha Julian il
® Christian Schools
y Futures Academy
R 9 - San Diego
6 Mt Laguna
(X 05 D Alpine ] ¢
® Waldorf of San SRy,
@ Diego High School
e - e
San Diego v
Map data ©2019 Google, INEGI
Rating ~
Maranatha Christian Schools © @
4.0 %% % % 7 (12) - Private school
San Diego, CA - (858) 759-9737 WEBSITE DIRECTIONS
Futures Academy - San Diego © ¢
4.5 %%k K ¥ (12) - Private school
San Diego, CA - (866) 814-5517 WEBSITE DIRECTIONS
Waldorf of San Diego High School © Q
5.0 % % % % % (4) - Private school
WEBSITE DIRECTIONS

San Diego, CA - (619) 287-3054
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Stimulate Referrals
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Track Results - TAKE ACTION from Data

Revenue

i 27,570.00
nght now N male  EE female $ f Total: 100.00% ($27,570.00)

10

active users on site

Real-Time Active Users by Channel Sessions by Channel Pivoted by Gender (Stacked)

Sessions by Social Network

M Twitter M Facebook M Google+ Linkedin
W Stack Overflow ¥ Other

4"

1,839

B ORGANIC M DIRECT M REFERRAL M SOCIAL
50% 30% 10% 10%

Real-Time Pageviews (Last 30 Min) S
essions

Organic Search Direct Referral Social Email
Default Channel Grouping

Revenue by Metro (US Only) Pages / Session by Device Category

26 min 21 min 16 min 11 min 6 min

tablet

Real-Time Active Users (US Cities Only) o

® A
-

-

2
5
Device Category

|
. &
=i 3
J

14
Pages / Session

0 N 5.000
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Keep Evolving as Tactics Quickly Change

EVOLUTION OF DIGITAL MARKETING

1991

fmerica Online .:.xr;.-*r

Laimnchesd. Malle
Payments, SEDQ

Hewspaper
2007
1095 2000 iPhone, App Stors,
1980 Yahoao Search PPC, AdWords Geotargeting, Tumbir
Prodigy Engine GoogleMobile | 2005 2011
Lompuserve Advertising Goagle Analitics Google
!ggﬁ SEQ, YouTube F.-‘rl.l.-:hm
Apjhl ar - : Snapchal
19"33'-1 FESANIN Marketing fﬂf‘l mn, 2006 Facsboskhe R
. 1998 WordPress ﬁ.rT _.I"-t'lfll_‘kcf.lu-n 2012
1994 SEMA& Google | MYoPace S 2009
First Onling ) o Bing

b o ¥ K

2004

Mobile First, ¥ el
Hesponsive Wb Design,
Facebook

2010

“ad nagram
I Surpasses

2014

Mobile Surpasses
Desktop Lsars,
Omni Channg

2013 2016+
iBaacon nternet of Things,
Micraodacation licibile Orertakes

Emal & Sodal, Online
fd Spend Equinalent
to TV Spend

{1l ]

Wasirables

Infographics,
Visieal Content
Markating

LAs

TEMedia
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The Future of Marketing

i o5

& . Artificial Intelligence (Al
* Voice Search
* Internet of Things (IoT)
* Video
* Apple Pay
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Takeaways

Defining goals Is as important as tying your shoes
Don’t leap into tactics merely based on trends
Content is the energy food for your journey

Test your shoes before the big event

Train regularly

bk owbhE

Remember that marketing is a marathon, not a sprint.

Most importantly, stick to the roadmap and to the things
that will have the highest impact.

[ Stews rtSigns

AN EBSCO COMPANY



Booth #318

Camillia Mankovich
Marketing Marathoner
EBSCO Sign Group
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