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Todayôs Roadmap

Å How to plan my digital marketing campaign?

Å Who is my target audience/environment?

Å Whatôs a digital marketing mix?

Å Whatôs content marketing?

Å How do I engage my students and community?

Å How do I know if my plan is successful?

Å Whatôs all the buzz about AI? Whatôs next?



Have a Plan Before You Start Running

Å Business / Marketing goals

Å Positioning / Messaging

Å Competitive Analysis

Å Target Audiences / Personas

Å Marketing Strategy

Å Tactics

Å Budget (5% to maintain 10% to grow)

Å Timeline and roles

Å Metrics / KPIôs



Perform a SWOT Analysis



Social Metrics



Understand How Digital Fits the Plan

Source:cmosurvey.org



Define Your Audience and Messaging



Define Your Audience and Messaging

Source: Think With Google



Videos Donôt Have to Be Expensive

Watch Video

https://www.youtube.com/watch?v=KDLfbVh1csU​


List the Tactics You Will Use

Å Social Media (Organic and Paid)

Å Search Engines (SEO and Google Ads)

Å Email Marketing and Automation

Å Content Marketing (Blogs, Video, Podcasts, Ebooks)

Å User Testing

Å Analytics

Website: (Brand, tone, dev issues to avoid / load time and HTTPS are paramount) 

Å TV

Å Radio

Å Print

Å Outdoor

Traditional

Digital


